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OCOBAUBOCTI ®°OPMYBAHHS COLIAABHOI BIATOBIAAABHOCTI BI3BHECY B YKPATHI

The article is devoted to the analysis of peculiarities of formation of business social responsibility.
Increasing the level of competition in the domestic market promotes the search for new managerial
decisions, one of which is the introduction of social responsibility in the activities of domestic
enterprises. An important issue today is the study of the benefits of implementation and effective
approaches to the implementation of social responsibility of business for domestic enterprises as
anintegral part of entrepreneurship in the system of national economy and justification of the benefits
of such activities.

The approaches of scientists and international organizations to the concept of social responsibility
are researched. The advantages of introduction of business social responsibility in the national
practice are determined. The effective approaches to realization of business social responsibility
for domestic enterprises are substantiated as an integral part of entrepreneurship in the system of
national economy. The components of levels of business social responsibility are systematized.

The concept of business social responsibility is considered. The concept of business social
responsibility is effective and tested by international companies as a tool for sustainable development
of both society and the country as a whole. Social responsibility is a connecting link between
sustainable development of society and the sustainable development of the organization. An
important step in its formation is state regulation and support. State policy in the field of social
responsibility is an integral part of its systemic development. Such a policy stimulates the
dissemination of institutional norms of social responsibility, creates conditions for the business of
socialinvestment; itis a series of legislative and additional initiatives aimed at the business community
and isrealized largely due to the active position of the representatives of society. The necessity of
development of effective state policy in the field of social responsibility is emphasized, in this
connection the directions of stimulation by the state of development of social programs are
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The practical significance of the results obtained is that their application will contribute to the
development of the enterprise and the country as a whole, at the expense of the social benefits
received from the introduction of social responsibility at domestic enterprises.

CtaTtTio npucBs4eHo aHasli3y ocobimBocTeri popmyBaHHSs colianbHOI BignoBiaanbHOCTI 6i3Hecy.
lMocuneHHs piBHS KOHKYPEHLUii Ha BITYN3HIHOMY PUHKY CMIPUSIE MOLUYKY HOBUX yripaBJliHCbKUX PilUeHb,
O4HUM i3 SIKUX € BNPOBag)KeHHSs coLliasibHOI BianoBigasibHOCTI y BiiNIbHICTb BITYN3HSIHUX MIZMPUEMCTB.
BaXxnnBum nUTaHHSIM CbOroleHHs1 € BUBYEHHSI repeBar BripoBa)keHHs Ta e(peKTUBHUX niaxoais A0
peani3auii couianbHOI BignoBiaanbHOCTI Gi3Hecy A BiTYN3HAHUX NiZNPUEMCTB sIK HEeBif, ' €MHOT ckna-
AOBOI NigNpueMHNLTBa B CUCTEMIi HaLioHa/IbHOi eKOHOMIiKM Ta OGrpyHTyBaHHSI nepeBar 343iliCHeHHS
Takoi fiss/IbHOCTI.

HocnigxeHo nigxoan HayKoBLiB Ta MiXXHapO4HUX OpraHi3aLin [4o NOHATTS couiasibHOT Bignosigasib-
HOCTIi. BuaHa4yeHo nepeBaru BNpoBaa>)KeHHs couianbHOT BignoBiganbHOCTI 6i3Hecy y BiTYN3HSHY Nnpak-
TukKy. O6GrpyHTOBaHO epeKTUBHI nigxoan 4o peani3auii couianbHoOI BignoBiganbHoOCTI 6i3Hecy Ans
BITYN3HSIHUX NiAMPUEMCTB SIK HeBifl' €MHOI CKJ1a40BOI nignpue MHULTBa B CUCTeMIi HaliOHaIbHOT eKo-
HOMikun. CucremaTn3aoBaHO CK1aAo0Bi piBHIB colianbHOT BignoBiaanbHOCTI 6i3Hecy.

Po3srnsHyTo koHuenuito coyianbHoi BignosiganbHocTi 6isHecy. KoHuenuis codianbHoi BignoBiganb-
HOCTI 6i3Hecy € e¢pekTUBHUM Ta anpo60BaHUM MiXXHaPOAHUMU KOMIMaHIisIMU iHCTPYMEHTOM 3abe3ne-
YeHHS CTaJsioro PO3BUTKY SIK CyCnifibCTBa, TaK i KpaiHu B yinomy. CouyianbHa BignoBifasnbHICTb € CO-
JIy4HOIO JIaHKOIO MiDK CTiliKMM PO3BUTKOM CYCIi/IbCTBa i CTINKUM PO3BUTKOM OpraHi3adii. Baxnaneum
KPOKOM B ii CTAaHOBJIEHHI € Aiep)XaBHe peryJiloBaHHS Ta niaTpuMka. ep>xaBHa nosnituka B cpepi co-
uianbHOI BignoBiaasbHOCTi — HEBiA €MHUI €J1IeMEHT ii CUCTeMHOro po3BuUTky. Taka nonituka ctumy-
JIIO€ MOLUNPEHHS iIHCTUTYLINHUX HOPM couiasibHOI BianoBifaanbHOCTi, CTBOPIOE YMOBU AJ151 3RINCHEH-
Hs1 6i3HecoM couianibHUX iHBeCTULiN, € psAa0M cCrpssMoOBaHuxX Ha 6i3Hec-CcrniBTOBapuCTBO 3aKOHO[4aB-
4ux i goaaTtkoBux iHiuiaTue i peaniayeTbcs 6arato B HoMy BHacnifok akTUBHOI no3uyii npeacras-
HukiB cycninbcTBa. HaronoweHo Ha HeobXigHOCTi po3P0bku epbeKTUBHOT Aep)KaBHOI NOiITNKU B cpepi
covyuianbHOI BigNOBIiAasbHOCTI, y 3B'SI3KY 3 YAM BUAINI€HO HAaNpsiMy CTUMYJTIIOBaHHS 1€P)XaBolo PO3-
BUTKY coliasibHUX NPOrpam.

lMpakTnyHe 3HaYeHHs1 OTPUMaHUX Pe3YJIbTATIB MOJIIra€ y TOMY, LU0 iX 3aCTOCYyBaHHSs Cnpusitume
PO3BUTKY NiANpPUeEMCTBa Ta KpaiHu B LiZIoMy, 3a paxyHOK OTPUMYBaHOIo couiasibHOro eQexry Bin
BrpoBaa)XeHHSs colianbHOI BianoBiaasbHOCTi Ha BITYNSHSIHUX NiANPUEMCTBAaX.

Key words: business social responsibility of, state policy, stimulation, social effect, concept.
KntowoGBi cnoBa: couianvra BidnoBidasvHicme 6i3Hecy, depicaBHa noaimuka, cmumyntoBarHs, coyianbHul
eghekm, KoHYenuyis.

SETTING OBJECTIVES

In a context of globalization and constant competition,
more and more businesses in developed countries are
paying particular attention to socially oriented businesses
and sustainable development. At the same time, domestic
business is at the stage of implementing such an activity
and it is not well informed about the benefits and
advantages that can be derived from the implementation
of the principles of social responsibility in a context of
rapid economic development.

ANALYSIS OF RECENT RESEARCH
AND PUBLICATIONS

The theoretical basis for the study of the foundations
of the formation of the business social responsibility is

the work of domestic and foreign scientists, in particular,
such scholars as M. Albert, D. Bayura, O. Berezin, H. Bo-
wen, A. Williams, V. Vorobey, T. Gorokhov, O Grushnova,
L. Denisyuk, V. Dovbnia, . Zhiglya, F. Kotler, E. Kovalenko,
0. Lazarenko, I. Malyk, M. Meskon, T. Savaeva and others.

STRESSING THE PREVIOUSLY UNSETTLED
PARTS OF THE GENERAL PROBLEM

In the works of domestic researchers the theoretical
approaches are highlighted and universal recommen-
dations are suggested that often do not take into account
the peculiarities of functioning and the state of the national
economy.

Consequently, an important issue of the present is the
study of the benefits of implementation and effective
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approaches to implementing social responsibility of
business for domestic enterprises as an integral part of
entrepreneurship in the system of national economy and
justifying the benefits of such activities.

SETTING OBJECTIVES

The objectives of the study are to comprehensively
study the development trends and peculiarities of the
formation and functioning of approaches to the business
social responsibility in the domestic practice.

PRESENTATION OF THE MAIN RESEARCH
MATERIAL

The development of the business social responsibility
plays an important role in the management of modern
companies, but in domestic practice it is not used enough.
Although social responsibility is a private initiative, it
receives considerable development at the expense of
stimulation by representatives of society and authorities.

Business social responsibility is a necessity both for
owners of enterprises and for workers, consumers of
goods and services, business partners, state institutions
and society as a whole. The combination of interests of all
these parties reflects the need for social responsibility,
which aims to achieve social agreement [1, p. 309].

Business social responsibility is multilevel:

1. Provision is made for such obligations as timely
payment of wages and taxes, as well as, if possible, the
provision of new jobs.

2. Provision of employees with acceptable conditions
for work and life: raising their level of qualification,
preventive treatment, housing construction, development
of social sphere. This type of responsibility was conven-
tionally called "corporate responsibility".

3. Further, charity activities are foreseen. It is nece-
ssary to understand who the business is socially
responsible for. Since corporate social responsibility
subjects are found to be quite a lot, social responsibility
can be divided into internal and external. This approach is
based on the allocation of social actors who have an
interest in the activities of this organization. They include
shareholders and employees (the internal environment) and
society as a whole, local communities, investors, con-
sumers of products (external environment).

The internal business social responsibility can be attributed
to labor safety, salary stability, social support, additional
medical and social insurance of employees, development of
human resources through curriculaand training programs, and
assistance to workers in critical situations.

The following can be attributed to the external busi-
ness social responsibility: sponsorship and corporate
charity, environmental protection, interaction with local
communities and local authorities, readiness to participate
in crisis situations, responsibility to consumers of goods
and services (production of quality goods).

It should be emphasized that, in addition to the
theoretical economic developments in this area, the
international organizations such as the UN, the EU and the
OECD, which cooperate closely in this field, have made a
major contribution to the development and establishment
of social responsibility as the basis for the implementation
of business activities around the world. It is the UN that

develops the Code of Conduct for Transnational Com-
panies (1980) and the UN Global Compact (2000) [2]. In
addition, the first international standard "Social
Responsibility 8000" was developed internationally, which
complies with the principles of the Conventions of the
International Labor Organization, the Universal Declaration
of Human Rights, the UN Convention on the Rights of the
Child and defines the ethical criteria for the production of
goods and the provision of services [3; 4].

And in 2010, the international standard ISO 26000
"Social Responsibility Manual”, developed by the ISO /
WG SR working group on the basis of SA 8000, is the basis
for CSR business and public sector sectors [5].

The assessment of the role of social responsibility in
the development of society provides a systematic
approach toit, which includes the micro level (the practice
of companies with universal grounds) and the macro level
(business social responsibility as an institution having a
number of functions and requirements), and the insti-
tutional development of the business social responsibility
allows us to talk about its systemic nature.

There is currently no single understanding of social
responsibility. In most cases, social responsibility is defined
as the activity of business, aimed at solving social problems
of the labor collective and the population, which goes beyond
the mandatory provisions of the legislation. However, in all
existing definitions, something general can be singled out,
namely, at the very basic level, socially responsible behavior
means refraining from harm to the surrounding world and
promoting social development in the country.

Social responsibility is formed as a formal process of
declaring public utility, aimed at creating an image and
commitment from society. At the same time, the low level
of state intervention in the process of development of
social responsibility is combined with a high level of
informal relations and the lack of generally accepted
standards and mechanisms for the implementation of social
responsibility [7, p. 46].

In recent years, the concept of corporate social
responsibility has become widespread in Ukraine. That is
a system of social relations with interested groups
(stakeholders), interaction with the state in solving social
problems. The concept of corporate social responsibility
is effective and tested by international companies as a tool
for sustainable development of both society and the
country as a whole. Realization of the concept of business
social responsibility involves not only the development of
acertain social strategy, but also the creation of a control
system, feedback, infrastructure.

The effectiveness of the concept of corporate social
responsibility depends on the creation by the state of
incentives that promote profitable cooperation in the areas
of improving the company's image, sustainability and
competitiveness.

The importance of developing the business social
responsibility is to minimize the negative consequences
of their production activities on companies, solve global
and local development problems, and shape the
atmosphere of predictability, trust and common values in
society. Business through social responsibility becomes
more economically and socially sustainable, gets an
opportunity to increase its intangible assets.
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Social responsibility is a connecting link between
sustainable development of society and the sustainable
development of the organization. The mechanisms of social
responsibility serve as the basis of innovation culture. The
organization's social responsibility involves controlling the
effects and reimbursement of damage to the environment,
as well as voluntary commitments to ensure the welfare
and development of society.

Company executives are primarily responsible to
interested parties for the effective management of
company resources. Responsibility, in this case, involves
profits and the development of the organization. At the
same time, business is responsible to society: the social
responsibility of business involves promoting sustainable
development, improving the environment and improving
the welfare of society [8, p. 56].

Animportant issue in the sense of social responsibility
is whether it should be the subject of public regulation or
it undermines the very basis of this idea. At the same time,
the question concerns state regulation, since certain self-
regulation takes place within the framework of various
types of business structures and employers and
international organizations.

It is clear that the state must provide the people all
the important social, material, and other necessary
benefits for its effective development, but as it turns out
in reality, it is not so simple as it seems at first glance, in
this case social responsibility should be understood as the
relations of the more powerful layers of society with less
power and those that need protection and support.

The state inits essence plays the role of some regulator
in market relations because of the imperfection of the
latter, it creates the mechanisms of market management.
Formation of the state budget at the expense of the funds
received from taxes, customs duties and other sources of
income, is to solve a number of problems, including social
ones. State developed control mechanisms on the issue,
which is the task of social policy, but the state and its laws
would be perfect as they are not able to regulate all possible
aspects of the business. If control of the formal parties
can still be established, then imposing a benevolent
attitude towards the outside world is impossible.
Therefore, it is so important to encourage the efforts of
domestic companies to establish a culture of production,
to implement the principles of social ethics, to develop the
best ways to develop activities.

Modern states realize the benefits of participating
business units in social policy, because, as a result of the
distribution of social responsibility in society efficiency
debugging state increases — low living standards, high
unemployment, social insecurity [9, p. 13], which is an
important argument for introducing social responsibility
at domestic enterprises.

Promotion of social responsibility does not mean
entrepreneurs involved in social programs for "adequate
remuneration” — the creation of favorable conditions or,
between business and the state relevant auction on the
preferences provided by certain actions. An example of
effective cooperation can be the conclusion of agreements
between business entities and government bodies. Its
subject matter may be a wage — setting of the level and
timing of payments, different social investments, joint

maintenance of social services in rural areas and others.
Such agreements have a positive effect on the develop-
ment of the regional economy, the creation of new jobs,
and the increase of wages [10].

Public incentives should include forecasting,
budgeting, licensing, financing, taxation, lending,
administration, supervision, control and accounting.

The main directions of stimulation by the state of
development of social programs should be:

— creation of cooperation programs in the social
sphere between the state and business structures;

— regulatory consolidation of social responsibility of
enterprises of the private sector;

— creation of a system of benefits for employers who
form similar programs;

— state aid for the formation of social programs;

— development of stimulating legislation;

— introduction of compulsory social reporting for a
number of enterprises belonging to certain industries.

The state can use its resources to form partnerships
with business in the social sphere, while the specific roles
may be different. Many experts and politicians believe that
the most important tool for solving social problems should
be the further deepening of democracy, which is associated
with the idea of partnership and participation. At the same
time, the partnership is defined as an organizational
system for decision-making and its implementation,
mobilizing a coalition of interests around a common
problem. The role of the state in these conditions is to
develop cooperation and to ensure dialogue between
stakeholders in the circle of their interests.

Although the business social responsibility is formally
identified with voluntary non-mandatory social business
initiatives, in practice social responsibility can not be
considered separately from state policy.

The business social responsibility has emerged both
at the national and international levels, as a response to
the shortcomings and restrictions of state regulation,
largely reflecting the "deficit of the state." This explains
why it has recently become so widespread and researched
in European countries, where, in some respects, the role
of the state has diminished and the importance of the
market and business has increased. The state's problems
help to understand the growing importance of social
responsibility, reflecting the shortcomings of existing
legislation on business regulation, both nationally and
internationally.

CONCLUSIONS

As in Ukraine, the process of introducing CSR is at an
advanced stage, there is a lack of understanding of the
integrity of the concept, tested practices and their
usefulness. The business social responsibility remains
focused on the closest stakeholder — the state, owners,
staff and organizations that represent it. A wider range
of stakeholders — local communities, territorial
communities, regions, suppliers, consumers are virtually
excluded from this process. This is largely due to the fact
that in Ukraine, the main drivers of the process of
implementing social responsibility are still a small number
of large companies that, by conducting a primary public
offering of shares on international stock exchanges, are
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forced to accept the terms of potential shareholders,
thereby increasing the value of their shares. These actions
at this stage are mostly unsystematic and unprofessional.

Implementation of business social responsibility in
Ukraine is necessary at this stage of development of the
country. An important step in its formation is state
regulation and support. State policy in the field of social
responsibility is an integral part of its systemic develop-
ment. Such a policy stimulates the dissemination of
institutional norms of social responsibility, creates
conditions for the business of social investment; it is a
series of legislative and additional initiatives aimed at the
business community and is realized largely due to the active
position of the representatives of society.
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