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PREREQUISITES OF EFFECTIVE IMPLEMENTATION OF THE CITY BRAND IN UKRAINE:
STATE-ADMINISTRATIVE ASPECT

Y crarTi BU3Ha4eHo nepegymoBun e(peKTuBHOIro BripOBaf)XeHHs1 OpeHay mMicTa 3 60Ky OpraHiB MicLLeBoro
camMoBpsiAYyBaHHS, WO 4515 YKpaiHn € 0coO6/MBO aKTyasibHUM Y 3B'3KY 3 iHTeHCcudikaLlieto KOHKYpeHUii Mk
MicTamun. 3aKLueHToOBaHO Ha TOMY, LUO Ha CbOrO4HILLHIN feHb B YKpaiHi BnpoBag)xeHHs 6peHay micTa € He-
egexkTnBHUM 6€3 yyacTi Ta 3aLiKkaB/IeHOCTi opraHiB MicLeBOro camoBpsiAyBaHHS, IXHbOT B3aeMogii 3 rpynamu
3auikaB/ieHUX CTOPIH, HasIBHOCTI cnewliasibHUX CTPYKTYPHUX OAVUHWLb B iIXHI OpraHi3ayiiiHivi cTpyKkTypi, a Ta-
KO)X 6e3 cniBCcTaBHOCTI 3anpornoHOBaHOro 6peHay micta cTparerii po3BuTky micrta. ligkpecnoeTbca Bax-
JuBicTb B3aemMogii opraHiB micLieBoro caMmoBpsigyBaHHs 0COBGJINBO 3 TepPUTopianbHOIO rpoMagoro. 3anpono-
HOBaHO BU3Ha4YeHHs GpeHay MicTa 3 ypaxyBaHHSIM HOro 0Cco6/1MBOCTEN 3 TOYKN 30PY nMyOiYHOro ynpasBiHHS,
Yy SIKOMY MigKPEecJIeHO, L0 BiH € iHCTPYMEHTOM NigBULLeHHSI KOHKYPEeHTOCIPOMOXXHOCTI MicTa.

For today, local authorities in Ukraine need to pay more attention to the processes of forming, implementing
and managing the city's brand, because by using city brand, it is possible to increase the level of
competitiveness that in conditions of increasing competition between cities is important for the social and
economic well-being of the city and the local community.

Application of development strategies and branding invarious European cities contributedto the promotion
and professionalization of city branding. However, the definition of the city’'s brand needs to be clarified,
because its formation is carried out under political and administrative influence, therefore the indication of
the role of the municipality in the definition is necessary. In our opinion, city brand — is a tool for increasing
the competitiveness of the city, the processes of formation, implementation and management of which are
carried out by a separate structural unitin the organizational structure of the local authority, are regulated by
the relevantlegal acts and are systematically reviewed in accordance to the strategic goals and objectives of
the city development. One of the ultimate goals of the city’s brandis to increase living standards and satisfaction
needs of the local community as well as various stakeholder groups.

The prerequisites of effective implementation of the city brand in Ukraine are:

1. The interest and motivation of local authorities in forming and implementing the city brand. Forming,
managing and control over the processes of building a city brand are within the competence of the local
authorities, which perform the function of public authority and the implementation of the city development
strategy. Motivation for local authorities may be different. It depends on the strategic priorities of the city’s
development: the desire to improve the reputation of the city, increase the influence on voters, unite the
residents around the city's problems, etc. However, in any case, the main goal is the economic growth and
financial independence ofthe city, which can be achieved by management decisions on tourism development,
investment attraction, infrastructure development, introduction of innovative technologies, modern
technologies of education, and so on.

2. Interaction of local authorities with representatives of the territorial community (local citizens), taking
into account their interests and needs in the formation and implementation of the brand of the city. If we
consider branding of the city as a tool for increasing the city's competitiveness and attractiveness among
different stakeholder groups, the following main groups of stakeholders are: the local community (local
citizens); municipality (including key persons in making managerial decisions); external and internal tourists;
investors, business entities and public-private partnerships; potential users of educational services.

3. Compliance of the city brand with the strategic directions of city development of the current mayor and
his team. The image and vision of a city mayor as the chief administrator and his team may differ from the
point of view of the previous authorities, therefore, when the measure is changed, there is apartial or complete
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reorientation of the focus of the city’'s development policy. The effectiveness ofimplementing a city brand is
reduced if the current government uses an outdated concept or concept that is significantly different from
theirvision.

4. The presence in the local government of a special profile unit for the effective management of the city’s
brand and control of all stages of its formation and implementation. The working group on city branding should
include a professional in city branding sphere. To prevent the avoidance of responsibility for the ineffective
management of the city's brand in the local government, itis necessary to create a structural and functional
unit that is interrelated with the planning and development departments, whose authority includes the

regulation of the processes for the implementation of the city brand.

KnrouoBi cnoBa: 6peHd micma, 6peHdure micma, micekul 6peHdure, 6peHd mepumopii, 6peHduHe mepumopid,
opeaHu micyeBo2o camoBpsdyBatHs, opearHu micyeBoi B1adu, KOHKYPEHMOCNPOMONUCHICMb MICMA.
Key words: city brand, city branding, place brand, place branding, local authorities, local authority, local authority

perspective, city competitiveness.

ITOCTAHOBKA ITPOBAEMMU

Ha cboropHiwHin aeHb B YKpaiHi npuainsetbcs Hefo-
CTaTHbO yBaru perysoBaHHiO nNpouecie hOpMyBaHHA Ta
ynpasniHHa 6peHaoM Micta 3 Goky opraHis MicLeBoro ca-
MoBpsayBaHHA. BogHouac 3acTocyBaHHS cTpaTterii po3BuT-
Ky Ta OpeHAMHrY B Pi3HUX EBPONENCbKUX MiCTax CApUano
nonynsipusauii Ta npogecioHanisauii cpepu Micbkoro
BpeHauHry, ane TaKoX He onucaHi cknafosi, aki 3abesne-
uyloTb edeKTUBHE BNpoBamXeHHs BpeHay Mmicta. Tomy
iCHy€e HaranbHa HeobXigHICTb y cucTemMaTH3alii 3HaHb Ta
BM3HAuUeHHI NnepeyMoB e(heKTUBHOrO BNPOBaKEHHS BpeH-
Iy MiCTa caMe 3 TOUYKM 30pYy OpraHiB MiCLLEBOro CamMoBpSi-
LyBaHHS.

AHAAI3 OCTAHHIX AOCAIAJKEHDb
TA ITIYBAIKALIN

MuTaHHsA cyTHOCTI Ta cneumndiky GpeHauHry micta abo
AK OKpeMoro HanpsMmy, abo y cknafi TeputopianbHoOro
6peHAMHry, pO3rnafaanui y CBoix npausx Taki HayKoBLi:
C. Anxonbt, @.lo, P. ToBepc, K. [inHi, I'. EwsopT, M. Ka-
Bapartaic, M. Kokaorny, A. Koka-Ctedansk, @. Kotnep,
T. MownaneH, A. MigantoH, A. Paxxkoecku, C. PaiinicTo.
TeopeTUuHi acnekTh TepuTopianbHOro GpeHanHry focni-
I)KYBanu Taki ykpaiHcbKi HaykoBui: O.A. binosoacbka,
H.J1. BuHorpagosa, O.J1. XXutap, HO.M. IHkoecbka, H.M. Ko-
necHuubka, H.O. KoToea, T.J1. HaropHsik, I'. MNawkoega,
A.B. MNonosa. OgHak, cepeg TOYOK 30py HAYKOBLiB, SIKi AOC-
NipXKy0Tb cneundiky TeputopianbHOro 6peHauHry Ta
BpeHAUHTY MiCTa, HEQOCTATHbO YBark NPUAINAETLCSA PO3T-
nagy noHATTs OpeHgy MicTaTa nepeAyMoB HOro BNpoBaj-
YKEHHA 3 TOUKMW 30py NYBNIYHOro yNpasniHHA Ta A4isNbHOCTI
opraHis MiCLLEeBOro caMoBpSALyBaHHA BNaau, Lo M 06yMOB-
JIIO€ aKTyasIbHICTb CTaTTI.

META CTATTI
BuaHaunTH nepesymMoBH BNpoBampKeHHs bpeHay micta
opraHaMu MicLleBOro caMoBpsayBaHHs B YKpaiHi.

BUKAAA OCHOBHOTI'O MATEPIAAY

Ha cboropHiwHiA feHb y 3B'A3KYy 3 NOCUAEHHAM Ta
iHTEHCUIKaLEIO KOHKYPEHLIT Mi>XK MiCTaMU iK'y MeXax
OLHI€l fep>aBH, TaK i HA Mi>KHaPOAHOMY PiBHi, 3HAYHO
3pocTae noTpeba y popMyBaHHi Ta BNpoBamKeHHi bpeHay
MicTa. BpeHaUHr MicT oTpUMaB HanexkHy oL iHKY cepef My-
HiLMNaniTeTiB y KpaiHax CBITi AK 3acCi6 NiABULLEHHS KOHKY-
PEHTOCNPOMOXHOCTI Ta NOKPALLEHHS iMigKy MicT. BpeHp
MicTa JO3BOJISIE PO3KPUBATH NOTeHLian MicTa, Binblu edek-

TUBHO BUKOPUCTOBYBATH MICLLEBi PECYPCH, a TaKOXK MOXKe
C/IYryBaTH [>KepesioM NOCUIEHHS TBOPUMX iHiLliaTUB Ta no-
BELiHKOBUX peakuii micuesoro HaceneHHs [9, c. 140].

OAMH 3 OCHOBHMX AOCAIAHWKIB CYTHOCTI Ta cneuudiku
MicueBoro 6peHAuHry, B TOMY YyucCni W BpeHay MicTa,
Mixanic KaBapatsic, BU3Hauae MicbKuii BpeHauHr siK "3aci6
[OCSArHEHHS KOHKYPEHTHHUX Nepesar 3 MeToto 36ibLueHHS
BHYTPILLHIX IHBECTHLIN Ta TYPU3MY, & TAKOXK A/1S1 PO3BUTKY
rpoMapH, YKpinieHHs MiCLEeBOI ileHTUYHOCTI, iaeHTUIKaLii
MICLIeBOro HacesieHHs 3 MiCTOM Ta akTHUBi3aLii BCix coviasib-
HWX CUN AN YHUKHEHHS COLiaJIbHOrO BiJUY>EHHS Ta coui-
anbHux 3asopywerHs" [4, c. 45]. BusHaueHHs notpebye
YTOUHEHHS, afxe hopMyBaHHA BpeHaa MicTa 34iHCHIOETb-
CA NiJ BEJIMKWUM NOJIITUYHWUM Ta aAMiHICTPATUBHUM BIJIMBOM,
TOMY 3a3HauyeHHs POJli OpraHiB MiCLLeBOro CaMoBpSAYyBaH-
HS 'Y BU3HAUYEHHI € HeOBXigHUM.

Ha Hawy aymky, 6peHa MicTa — ue iIHCTPYMEHT niaBu-
LLIEHHSI KOHKYPEHTOCMPOMOXHOCTI MiCTa, npoLecH hopmy-
BaHHS, BNPOBAAXKEHHS Ta YNPaBJliHHSA IKUM 3LiHCHIOIOTbCS
OKPEMOIO CTPYKTYPHOIO OAMHHULEIO B OpraHi3auiHii CTpyK-
Typi OpraHy MiCLEBOro CaMOBPSILYBaHHS, PEryJiolTbCs
BiZNOBiAHAMMW HOPMATUBHUMH aKTaMH Ta CUCTEMATHUHO ne-
pernsnalTbes y BiANOBIAHOCTI A0 CTpaTeriyHMX LiNen Ta
3aBfaHb po3BUTKY MicTa. OfHi€o 3 KiHLeBMX Linel 6peH-
Iy MiCTa € NiABULLEHHS PIBHSA XXWUTTSA Ta 3a[,0BOJIEHHS NO-
Tpeb TepUTOpiaNnbHOI FPOMaM, a TaKOK Pi3HKUX rpyn 3aLi-
KaBJIEHUX CTOPIH.

HeobxigHicTb cTBOpeHHs edheKTUBHUX CTpaTerii pO3BUT-
Ky MicTa 4515 3abe3neyeHHs BUCOKOrO PiBHS HOro KOHKYpeH-
TOCMPOMOXKHOCTI Ta PO3YMiHHS CNeLMiKK NPOLECIB MICbKO-
ro 6peHanHry 3 60Ky opraHis MiCLleBOro CaMOBpSAYBaHHS
nepeabavyaloTb BU3HAUEHHS NEPeAyMOB BMNPOBaAXKEHHS
6penay micta. na Ykpainv npouecy BNpoBamKeHHs Ta yn-
paBniHHa GpeHaoM MicTa HabyBaloTb OCOB/IMBOro 3HaUeH-
HS Yy 3B'SI3KY 3 MOCUIEHHAM KOHKYPEHLUii MiXX MiCTamMu Ta no-
cuneHHsM 60poTbOH 3a CKOHLEHTPOBaHI Y MiCTax pecypcH.

MopmMyBaHHSA, ynpasJ/liHHS Ta KOHTPOJIb HaA, NpoLieca-
MU nobynoeu BpeHay MicTa BXOAATb A0 KoMmneTeHuil
OpraHiB MiCLLeBOro caMoBpsilyBaHHS, sIKi BUKOHYOTb oyH-
Kuito ny6niuHOT BNlagy Ta BNPOBAZYKEHHS CTpaTeril po3BuT-
Ky micta. OpraHu MicLLeBOro caMoBpslyBaHHS MaloTb Be-
JIMKe 3HAUEeHHs y npouecax hopMyBaHHs BpeHaa MicTa,
OCKIi/IbKW caMe BOHH, 3 HaJlaHUMH TM pyHKLLissMK, 0608 'a3-
KaMU Ta NOBHOBAXKEHHSIMU, BUCTYNaOTb aAMiHICTPaTUBHOIO
oMHHLEI0, AKa Hece BifNoBiAabHICTb 32 PO3BUTOK MicTa
[6, c. 154]. BignosigHo, NigBULLKUTU piBEHb KOHKYPEHTO-
CNPOMOXKHOCTI MicTa 6e3 NosiTMYHOI B Ta GaxkaHHS npeg-
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CTaBHUKIB OpraHy MiCLLeBOro CaMOBpSAAYBaHHSA HEMOXX/IU-

o. [lisnbHicTb opraHiB MicLLeBOro caMoBpsAyBaHHS fa€
MOX/IMBICTb PErysitoBaTv ofpa3y [eKisibKa Ay>Ke BaXK/IMBUX
KOMMNOHeHTIB BpeHay MicTa: GaueHHs Ta cTpaTerito, 3any-
UeHHs MiCLEeBOro HaceseHHs, po3bynosy HeobOXigHOI
iHppacTpyKTypH TOLLO.

MoTuBaLis ons opraHie mMicLeBoro caMoBpsayBaHHS
A9 PopMyBaHHS, BPOBaMXKeHHs Ta ynpas/iHHA 6peHgom
MicTa Moxke ByTH pi3HOIO, 3a/1€XKHO Bif CTpaTeriYHuxX npio-
puTeTiB po3BUTKY MicTa. B ogHOMy BUnagky — ue npar-
HeHHs 36eperti abo NoKpaluTH penyTauilo MicTa Ta nigsu-
LUTU BNAUB Ha BUBOPLLIB, B IHLIOMY BUNaAKYy — KOHCOJI-
Jauis TepuTOpianbHOI rpOMagy HaBKOO BUPILLEHHS NPO-
6nem micta. MNpoTe B Byab-KOMy BUNALKY OCHOBHOIO Me-
TOIO € EKOHOMIYHE 3POCTaHHS Ta (hiHaHCOBA HE3ANIEXKHICTb
MicTa, ska MoXke 6yTH fOCArHyTa yNnpasBaiHCbKUMM pilleH-
HAMM LLLOA,0 PO3BUTKY TYPU3MY, 3a/ly4EHHS iIHBECTHLIN, pO3-
BUTKY iH(pPACTPYKTYpPH, BNPOBAAYKEHHS iIHHOBaLIMHUX TeX-
HOJIOTiM, Cy4aCHUX TEXHOJIOTiIM OCBITH TowWo. BTim, ans no-
CATHEHHSA MaKCHUMasibHOI e(peKTUBHOCTI Bif, BNIPOBaKeH-
Ha BpeHay MicTa Ui cknafosi MaloTb 6yTH noeaHaHI.

TypHCTHUHa, IHBECTUUINHA Ta NoKabHa NPUBaBMBICTb
6peHaa Micta 6asyeTbCca Ha PO3YMIiHHI TOrO, K OCHOBHI
LiHHOCTI MicTa BifnoBifaloTb HOBUM TEHAEHLLISIM B COLiaJib-
HO-eKOHOMIYHOMY Ta TEXHOJIOTiYHOMY po3BHTKY. [lns nocsr-
HEeHHs1 BU3HaAUYeHOi MeTH, "aAMiHicTpalis MicTa NoBUMHHA
3LIMCHWUTHU CTpaTeriyHe AOC/iIKEeHHS TeHAEHLM B CoLiabHin
Ta EKOHOMIUHIM chepi Ta 3'AcyBaTH roJIOBHI iHTEPECH Pi3HMX
uinbosux rpyn” [7, c. 15]. Came ToMy Ba>KNIMBUM acnekToM
npv opMyBaHHi BpeHaa MicTa BUKOHABUMMU OpraHamM
MiCbKMX pafy € BpaxyBaHHs IHTepeciB Ta BU3HaueHHs notped
Pi3HUX rPyn CTEMKXONAEPIB, OCKISIbKK CaMe Bif, MO3WLiOHY-
BaHHS Ta penyTaLii MicTa cepef, 3auikaBieHWX CTOPiH 3ane-
YKWTb piBEHb KOHKYPEHTOCNPOMOXHOCTI MicTa.

Akwo posrnagatv BPeHAWHr MicTa AK IHCTPYMEHT
NiABULLEHHS KOHKYPEHTOCNPOMOXHOCTI Ta Np1BabaMBOCTI
MiCcTa cepep Pi3HUX rpyn CTEWKXOILEPIB, BAPTO BULIIUTHU
TaKi OCHOBHi Ipynu 3aLiKaB/eHUX CTOPiH: TEpUTOpiasbHa
rpomMagna; 6esnocepefHbO OpraH MiCLLeBOro camoBpsaay-
BaHHS (B TOMY YMC/i K/OYOBI 0OCOBM y NPUIHATTI ynpas-
JIHCbKHMX pilleHb); 30BHILLHI Ta BHYTPIiLWHI TYPUCTH; iHBEC-
TOpH, Cy6'EKTH AiNOBOI aKTUBHOCTI Ta Aep>KaBHO-NpUBaT-
HOro NapTHEPCTBA; NOTEHLiMHI KOPHUCTYBaui OCBITHIX Mo-
cnyr. bpeHauHr MicTa MOXKe cTaTH KaTani3aTopoM PO3BUT-
KY MapTHEPCbKUX BiGHOCUHU MiXK AeprKaBHUM Ta NpuBaT-
HWM CEKTOPOM, a TaKOX LLUJIIXOM CTBOPEHHS Ta Hasarog-
YKEHHS 3B'A3KY 3 MiCLLeBMM HACE/IeHHAM Ta NOTEeHUiMHUMH
Typuctamu. [Npote s niaBULLEHHS KOHKYPEHTOCTPOMOX-
HOCTI Ta Np1MBabAUBOCTI MicTa Ana Pi3HWUX FPyn CTEHKXO-
nepis, NOBMHHO BYTH HOPMAaTUBHO 3aKpinjeHe GayeHHs
BpeHay MicTa 3 NO3HAUYEHHAM KOHKPETHOrO 3HauYeHHsA Ta
hopMHU BMNJIMBY Ha KOHKPETHY Lii/IbOBY ayAUTOPItO.

Ha Haly AymKy, OCHOBHOIO rpynoto 3auikaBieHUX
CTOpIH y BNpoBafXeHHi BpeHy MicTa € TepUTOpiasbHa rpo-
Mafa, OCKiJIbKU O4HUM i3 KiHLEBUX pe3y/ibTaTiB MiCbKOro
BPEHAMHTY € NiLBULLEHHA PIBHA XKUTTSA MICLEEBOrO Haces1eH-
Ha. Cnig 3auikaBUTH TepuTOpianbHy rpomMagy y po3pob-
NeHHI KoHUenuii 6peHay MicTa, OCKilbKM came TepUTO-
pianbHa rpoMagia ctae " oykepesioM HOBOI eHeprii Ta reHepauii
ioen ona noctivHoi petoeeHauii micta" [10]. Mictam po-
LiNbHO MOCTIMHO NPUCTOCOBYBATHUCA AO OOCTaBWH, WO
LIBMAKO 3MiHIOIOTbCS, 30epiraiouu npu LboMy 6anaHc Mix

LiHHOCTAMM Ta BaueHHsIM MicTa 3 GOKY MicLLeBOro HaceneH-
HA. Micbkui 6peHaurHr € "oaHMM 3i cnocobis, 3a fonoMo-
roto IKoro POPMYy€ETHCS 3B'A30K Ta BIiAHOCUHHM MiXK MicLie-
BUM HaceNeHHsAM Ta obpasom ix micta" [8]. Bpena micTa
Ma€ BpaxOBYBaTH NepeBaru Ta HeAONIKWU ANS BCiX rpyn
MiCLLEBOro HaceNieHHs, a He Tinbku ans 6eanocepeHix be-
Hedpiuiapis abo KOPUCTYBaYiB pe3y/ibTaTiB BNPOBaAYKEHHS
6perpamicta [5, c. 45]. Came 3anyyeHHs micuesoro Hace-
JIeHHs1 10 NPOLIECIB CTBOPEHHS BpeHAay MICTa LWSXOM BIJiu-
BY Ta pi3HMX popM Horo B3aeMofii 3 opraHaMu MiCLLEBOrO
CaMOBpSAlyBaHHSA € OAHUM i3 (paKTOpIB, KW BNIWBAE Ha
dopmyBsaHHs ecbekTHBHOrO 6peHay micta[3, c. 127]. IrHo-
pyBaHHS TOYKHW 30pY Ta 3aJlyuYeHHs MiCLIeBUX rpoMaf, a Ta-
KOXX rPOMaJiCbKUX OpraHisalii, YHEMOXJIMBIIIOE e(DEKTHUB-
He BMKOPWUCTaHHS BHYTPIlWHbOro noteHuiany micra [1].
OpraHu MicLLeBoro caMoBpsifyBaHHsS MailoTb aKLLEeHTyBaTH
yBary Ha CTBOPEHHI MepedKi CyCnisibHOro po3BMTKY Ta y4acTi
MiCLIeBOro HaceJIeHHs y NpoLeci NPUHHATTI pilleHb, a Ta-
KO>X Ha BCTAHOBJIEHHI e P>XaBHO-NPHUBATHOIO NapTHEPCTBA
[5, c. 42]. Okpim uporo, cnnata noaatKis B MicLeBHi 610.-
YKeT € OJHI€0 3i CKNAJOBUX MeXaHi3My (piHaHCYBaHHS
MiCbKWX MPOEKTIB Ta cTparerik po3euTKy Micta [3, c. 127].
3a [onoMoroto yyacTi TepuTopiasibHOI rpoMagH y npoLe-
cax chopMyBaHHs BpeHAa MicTa CTae MOXK/MBUM KOPHry-
BaTH MOro Bi4NOBILHO A0 CYCMiJIbHOTO 3anuTy Ta 3aJ0BOJIb-
HATU NOTpebH TepUTOpIasbHOT rPOMaM, LLO € OAHWM 3 Npio-
PUTETHWUX HaNpsaMIB y npoueci hopMyBaHHsa BpeHaa micTa.

OkpiM focnimKeHHs Ta BpaxyBaHHS iHTEPECIB Pi3HWX rpyn
cTeiKxonaepis y npoueci hopMyBaHHs BpeHay MicTa, Bax-
JIMBKUM € CTYNiHb FOTOBHOCTiI OpraHy MiCLeBOro CaMmoBpsay-
BaHHS KOpWryeaTh GaueHHs BpeHaa MicTa 3rigHo 3i CBOIMM
cTparteriuHuMu npioputetamu. O6pas ta GaueHHs MicTa Me-
POM SIK FO/IOBHWUM aZIMiHICTPATOPOM Ta MOro KOMaHAW MOXYTb
BiIPi3HATHCS BiJ, TOUKH 30pY NONEPEAHbOI BNaau, TOMY MpH
3MiHi Mepa BifgbyBa€cTbca YacTKoBe abo NOBHE NEPEOPIEHTY-
BaHHS pOKYCY NOJIITUKK PO3BUTKY MicTa. BpaxyBaHHs pocBi-
Iy nonepenHboi KOMaHAH, epeKTUBHA Ta LBUAKA 3MiHa Ha-
NPSMKY PO3BUTKY MicTa Ta, BiAnoBiaHo, Horo 6penay, "Buma-
ra€ Bif KMOUYOBMX OCIO FHYUYKOCTI, 34aTHOCTI 0OUpaTH HOBI
MO>K/IMBOCTI Ta OLLiHIOBaTH BIJIMB MOTOYHOIO CTaHy Ha CTyniHb
PO3BHUTKY MiCTa 3 METOIO NOC/IiA0BHOro nokpatueHHs" [5, c.
45]. EdbeKTHBHICTb Bij, BNpOBaKeHHs BpeHay Micta 3Hu-
YKYETbCS, SAIKLLO NMOTOYHA BNaja BUKOPWCTOBYE 3acTapiny
KoHUenLjlo abo KOHLEnNUilo, ika CYTTEBO BiAPI3HAETbCA Bif
TXHbOro 6aueHHs. TakM YUHOM, MOXKHA 3a3HAYMTH, Lo iges
6peHauHry MicTa € HeJOBroBi4HOIO Ta NoTpedye NocTiHHOro
KOpHryBaHHs Ta nofinweHHs. Came TOMy NUTaHHS >KUTTEBOTO
LMKy BpeHay MicTa Ta BUKOPHUCTaHHSA IHCTpYMeHTapito GeHu-
MapKiHry y npouecax oopMyBaHHs Ta ynpasiHHsa GpeHaom
MicTa noTpebye Nofa/IbLLIOrO BUBUEHHS.

BpeHpuHr MicTa cyTTEBO 3aN€XXHUTb Bif HasiBHOCTI
BiANOBIOHMX NiLPO3L4iNiB Yy CKNafi opraHie MicLuesBoro ca-
MOBpAAyBaHHs. BnposagykeHHs NoniTMKK MicbKoro 6peH-
LMHTY Ma€ JieKiNbKa TPYAHOLLIB 3 TOYKU 30pYy e(PeKTUBHO-
ro oyHKLioHYBaHHsA Ta Nobya0BM OpraHisauiiHol CTPYKTY-
pv opraHiB MicLieBoro camoBpsayBaHHs [2, c. 249]. MNpar-
HEHHA 3340BOJIbHUTH NOTPEOH Pi3HMX rPyN CTeNKXoNaepis
OJlHOYaCHO Ma€ JiBa NOoTeHLiMHUX Heponiku. [o-neple, Le
YCK/IaAHIOE OpraHi3auilMHy CTPYKTypy opraHy MicLeBoro
caMoBpsAAyBaHHS, B SIKi 3HWKYETbCSA €(DEKTUBHICTb NPUM-
HATTA YNPaB/liHCbKUX PilleHb Ta CTalOTb HE3PO3YMITUMH
BiANOBIfA/IbHI 3a Le CTPYKTYPHI OAWHHWUI abo KOHKpETHI

IHBecTuyil: noaxtusa ta gocsig Ve 572079
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npauisHuku. Mo-gpyre, cnpoba BpaxyBaTu iHTEPeCH Pi3HUX
rpyn CTEMKXO/AepiB OAHOYACHO LLJIIXOM YaCTOro Ta LBUA-
KOro NPUMHATTS YNpaB/iHCbKUX PillleHb MOXXe NPU3BEeCTH
[0 BiACYTHOCTI UiTKOro dhokycy 6peHgy micTa.

Okpim uboro, cnig BpaxoByBaTH Liie OAHY OpraHisa-
LiMHO-ynpaBNiHCbKY MOMUJIKY Y npoLeci (hopMyBaHHS Ta
ynpasniHHs 6peHgom micta. BigcyTHicTb B opraHizauiniHin
CTPYKTYpi OpraHy MicLL,eBOro caMoBpsilyBaHHs Bnagu
NpodiNIbHOro CTPYKTYPHOrO NiApO34iNy, a TaKkoX KBasi-
hiKOBaHUX NpaLiBHUKIB Ta eKCNepTiB i3 BNPOBaAXKEHHS
BpeHay MicTa MOXKe NPU3BECTH [LO ayTCOPCUHIOBOro 3ay-
YEHHSI CTOPOHHIX eKCnepTiB, fiKi He 3MOXYTb NpUKWMaTH
y4acTb y nofanbomMy ynpassiHHi GpeHgom MicTa, agpke 3a-
JyYEHHS eKCcnepTiB Ha [LOBFOCTPOKOBI OCHOBI € EKOHOMI-
YHO HegouinbHWM. ToMy y KomaHai abo pobouii rpyni 3
nuTaHb BpeHanHry MicTa Mae ByTH BiANOBIAHKH cnevjanicT.
[lna 3anobiraHHA YHUKHEHHA BiANOBIAaNbHOCTI 3a Heedek-
TUBHE ynpaBsfiHHA BpeHAoM MicTa B opraHi MicueBsoro ca-
MOBPSI SyBaHHS LOLiIbHO CTBOPUTU CTPYKTYPHO-(PYHKLiO-
Ha/lbHY OMHHWLIO, IKa B3AEMONMOB 'A3aHa 3 Nigpo3aifamu
niaHyBaHHS Ta PO3BMUTKY, Ta 4,0 MOBHOBaXKEHb IKOI BXOAUTb
perynioBaHHs NPoLecis BNposaaXeHHs 6peHay micTa.

BUCHOBKHA I IIPOIIO3I/II.III

Ha cboropHiluHil fieHb opraHam MicLIEBOro CaMoBpSLyBaH-
Hs B YKpaiHi fouinbHO NpUainaTtk Ginblue ysark npouecam
(pOpMyBaHHS!, BNPOBAPKEHHS Ta yNpasiHHA OpeHnoM MicTa,
OCKiJIbKK 32 JONOMOIOl0 HbOTO MOX/TUBO MiABULLMTH PiBEHb
KOHKYPEHTOCMPOMOXHOCTI MICTa, WO B YMOBAX MOCHJIEHHS
KOHKYPEHLiii M>K MiCTaMU € BaXK/IMBUM [151 COLLia/IbHO-€KOHO-
MiuHOro nO6poBYTY MiCTa Ta TepUTOpIanbHOI FPOMagH.

MepenymoBamu eheKTHBHOrO BNPOBAAYKEHHS BpeHLy
MicTa B YKpaiHi €:

1) 3auikaBfieHicTb Ta MOTHBaLis OpraHiB MiCLEeBOro
camoBpsayBaHHsA y hopMyBaHHI Ta BNpoBaaXeHHi bpeHay
MicTa;

2) B3aEMoOfis OpraHiB MiCLLEBOro CaMOBPSAAYBaHHS 3
npeAcTaBHUKaMWU TEPUTOPIAJIBHOI IPOMaZiH, BpaxyBaHHS ix
iHTepecis Ta noTpeb npu hopMyBaHHI Ta BNPOBAXKEHHI
6peHay MmicTa;

3) BignosigHicTb GpeHay MicTa cTpaTeriuHUM HanpsaM-
KaM PO3BHTKY MiCTa, BU3HAYEHUX MOTOYHUM MEPOM Ta MOro
KOMaHAo10;

4) HasiBHiCTb B OpraHi MicLeBOro caMoBpsAyBaHHS
cneuianbHOro NPOiIbHOrO CTPYKTYPHOTO NMiAPO3AiNy Ans
eheKTMBHOrO ynpasiHHA OpeHA0M MicTa Ta KOHTPONIO Haf,
yciMa eTanamu Horo oopMyBaHHS Ta BNPOBAAXKEHHS.
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